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	Job Title:
	Director of Marketing
	Effective Date: 
	July 2016 

	Reports To: 
	President
	Supervises: 
	Y

	
	
	Exempt Status:
	Exempt



1. JOB SUMMARY

The Director of Marketing is responsible for creating and implementing an overall marketing strategy and budget. This includes a mix of online, social media and digital platforms, along with the traditional media streams of print, radio, outdoor and public relations.  The director leads and supervises the marketing department, and is a member of the executive team.

2. ESSENTIAL FUNCTIONS

· Implement an overall marketing strategy in conjunction with the president to incorporate both digital platforms and traditional media to achieve the goals of Visit Tri-Valley
· Ensure consistency of brand to raise awareness of Tri-Valley as a tourism destination
· In conjunction with the president, develop and overall budget for the marketing department and track it monthly
· Lead the marketing team, set goals and deliver staff performance evaluations
· Focus on social media development and use analytics to track and report results and adjust strategy as needed to achieve positive results
· Report monthly on the progress of the marketing department
· Host a quarterly marketing meeting for partners to communicate progress, offer partnership opportunities and foster networking
· Manage external contracts and vendors as needed to achieve the marketing initiatives and strategies
· Work closely with the Sports Development Manager to develop marketing tools in support of the sales program to attract overnight weekend sports event visitors
3. SECONDARY FUNCTIONS

· Stay abreast of current trends and market research
· Represent Visit Tri-Valley as necessary at industry and community meetings and functions
4. QUALIFICATIONS
Education and/or Experience:
· Bachelor’s Degree with major course work in marketing, communications, public relations, or a related field
· Minimum five years of experience planning and executing successful marketing campaigns
· Minimum three years of experience leading and supervising a marketing, PR and communications staff
· Minimum five years of experience working with traditional media channels of print advertising, TV, radio and outdoor
· Minimum three years of experience in digital, online and social media marketing including website, Facebook, twitter, blogs and more
· Minimum three years of experience working with journalists in garnering editorial coverage
· Minimum five years of experience in hospitality marketing, destination management or a related field preferred
Knowledge, Skills and Abilities:
· Advanced knowledge of business-to-business and business-to-consumer marketing tactics including advertising, marketing, public relations, communications, publications, online marketing and social media
· Advanced skills in creating and executing marketing programs that deliver desired results, support the sales effort and demonstrate a positive return on investment
· Advanced skills in verbal and written communication

· Skilled in budget management

· Skilled in personal and professional time management

· Skilled in high level customer service

· Skilled in presentations and public speaking

· Skilled in analyzing complex reports

· Ability to work collaboratively to resolve issues and achieve common goals

· Ability to perform consistently in a multi-task environment with frequent interruptions

· Ability to handle confidential information
· Ability to lead the efforts of a team
· Ability to work weekends and evenings to attend events, tradeshows, conventions, meetings, familiarization tours, client dinners and community events as needed
· Must possess a valid and current driver’s license with insurance
5.    PHYSICAL DEMANDS/WORK ENVIRONMENT


· Work is in standard office environment, but will require frequent movement around office and some occasional lifting of boxes and supplies.
· Must be able to work in office environments.

· Extensive use of computer and keyboard required for most of the work day.

· Requires the ability to focus on multiple tasks simultaneously, work in high-paced, high-energy environment.
6.     SIGNATURES

	EMPLOYEE Signature
	Date

	MANAGER Signature
	Date
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